One measure of the popularity of the term in France and in the United States is the frequency with which it has occurred in the press of the two countries. In Figure 1 , the frequency of the term in 2000 in France and in the United States appears to be similar. However, it is important to note that during this early usage of the term in France, "bobo" usually referred to an American phenomenon. at the end of each interview, I would ask the interviewees to give me names and contact information for other people, a method commonly referred to as "snowball sampling," which has both disadvantages (the sample may not be representative, as it lacks randomness) and advantages (it allows surveyors to locate members of populations for whom there might not be any lists or other means of finding them). I recorded and transcribed each interview. Of the twenty-four interviewees, ten were men and fourteen were women. The average age was 43.6 years, with ages ranging from 33 to 49. I use pseudonyms to preserve the anonymity of the interviewees, and the translations from The study that resulted from these interviews and from an analysis of French popular media is divided into four sections. I start by looking at popular media representations of bobos in France, which tend to be derogatory, highlighting the supposed hypocrisy of this population. In the second section, I trace the genealogy of the term, first by considering the possibility of precursors to contemporary bobos and then by looking at the context of the early 2000s, particularly the rapid gentrification of northeastern Paris at that time and the ways in which bobos turned living in a socially diverse neighborhood into something desirable, even though their interaction with the original working-class inhabitants remained limited. This further underscores the extent to which bobos are understood to be hypocritical and will help to explain why few people self-identify as such. Next, I outline the ways in which my Parisian interviewees defined "bobo culture" (including political views, family, fashion, professional life, and cultural tastes) in 2013 and 2014. Through these interviews, it became clear that bobos are commonly understood to be more bourgeois than bohemian, and that notions of cultural capital make up a significant component of the interviewees' definitions. In the final section, I argue that the relative prominence of the term in France can be attributed to three factors: that the bourgeois part of the definition is more important than the bohemian part; that the concept of bourgeois is more readily understood in France than in the United States; and especially the inaptness of Bourdieusian notions of cultural capital in the United States as compared to France, given their centrality to the definition of bobo.
Bobos in the French Popular Media
Since 2000, several books-along with a popular song by the French singer Renaudhave addressed the topic, most offering a pejorative, critical take on the term. Bienvenue à Boboland (2008) is a graphic novel that exposes the hypocrisy of a population that seeks to live in ethnically and socio-economically diverse neighborhoods without actually getting too close to any of their inhabitants. 7 Global Boboland (2009), its sequel, follows many of the same characters on their travels to "exotic" places around the world in a desperate but ultimately unsuccessful attempt to experience authenticity. 8 From Twentieth-Century Proto-Bobos to Millennial Gentrifiers
As a part of each interview, I asked the interviewees if they thought there were any precursors to bobos, and whether the same population might have existed in some form before the arrival of the term. The consensus was that there were people who fit the definition before the category had a name:
"My parents were bobos. They experienced the student revolts of May 1968.
They lived in Provence, both coming from bourgeois families, but with '68 they were a little hippie-ish, so they were both bohemian and bourgeois." All interviewees were also familiar with the term "yuppie." They linked it to a particular period in time (the 1980s or maybe the 1990s) and place (mostly the United States), but, more importantly, they saw this population defined purely in terms of economic capital and thus as essentially different from their understanding of bourgeois, which requires significant cultural capital as well.
I also inquired about the term baba cool, and none of them thought it could be applied to bobos, partly because babas cools are more engaged politically, partly because they have less economic capital than bobos.
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"The difference between babas cools and bobos is that you don't need money to be a baba cool. Maybe a bobo is a baba chic?" (Anne)
"Babas cools are more politically militant than bobos, they have too much interiorized guilt to desire precious or expensive things. They tend to live in the country, they're less fun than bobos. They're less concerned with social distinction." (Etienne)
"A baba cool is much less attached to the family." (Agathe)
I also asked whether they saw an overlap between the terms bobo and hipster, as some US media sources have equated American hipsters with French bobos. 14 Only about half of the interviewees had heard the term before, and only a few were able to give a clear definition. For those who did offer one, they said that they imagined hipsters as younger than bobos (early 20s as opposed to late 30s through mid 50s). They also thought bring welcome educational support to children of immigrants. But it is also true that these same people founded an association, Droit au calme, to protest against illegal nighttime activity in the neighborhood. Social mixing has its limits. 20 The informants for this study agreed that there were limited possibilities for social mixing between bobos and members of the original communities. This is one of the indications they provided of the hypocrisy of being a bobo (in the next section on the definitions of bobos provided by the interviewees, we will see that many of them also mentioned the hypocrisy of bobo political views):
"They live near ordinary working-class folks, and they'll have a coffee in a café standing at the counter with people from the neighborhood, but while wearing cashmere. They don't actually ever become friends with these people." (Antoine)
"[People might think I'm a bobo] but I'm not, because I don't make enough money, but also because bobos don't really mix with other people from the neighborhood, with non-bobos, but I mix." (Sophie)
I noted earlier that the term "bobo" is almost always used pejoratively, and that few of the interviewees self-identified as bobos even though they thought others would identify them as such. To understand why this is the case, it is useful to think about how the term has been used, by whom, and to what ends. In their article "Beyond Identity,"
Rogers Brubaker and Frederick Cooper push us "to explain the processes and mechanisms through which [social categories] can crystallize, at certain moments, as a powerful compelling reality"-that is, to interrogate what work these categories are being asked to do in the social contexts in which they are used. 21 The term "bobo" can be used pejoratively by both the original working-class 
Bobo Culture
The most fruitful parts of these interviews were the open-ended definitions of "bobo" that these informants provided, and it was surprising how similar their definitions were. For example, an element that everyone mentioned as part of the definition of bobo was their professional trajectories. Generally speaking, they all agreed that bobos tend to pursue professions in innovative, creative fields, especially in fashion, media, or technology.
"They have jobs in the 'knowledge economy,' in media, in dot-coms." Yet, as the quotes below illustrate, politics is another area that highlights the perceived hypocrisy of bobos:
"[A bobo is someone who] eats organic food, who tries to be environmentally responsible; someone who rides a bike, but who will nevertheless take a plane to go to Thailand." (Benoit)
"A big part of being a bobo is eating organic food and paying attention to the environment, but only to a point; after all, bobos also need to pay attention to their level of comfort, to the well-being of their children." (Hélène)
"People who make a decent living, politically on the Left, but who are a little uptight-they're not easygoing." (Xavier)
Every informant also mentioned age as an additional criterion. Once age was mentioned, I would ask for an age range; the average minimum age given was 31.7 years (ranging from 25 to 45), with the average maximum age as 47.2 years (ranging from 40 to 55).
Race and sexual orientation were less important criteria for the definition of bobos than geography, profession, age, and political views. Only one person brought up the issue of race, while sexual orientation was included in the definition of bobo in roughly one-third of the discussions (seven out of twenty-four). For the majority (five out of seven), gay people could not be bobos. It was not sexual orientation itself that prevented them from being bobos, but the fact that interviewees imagined gay people as less likely to form traditional families. One informant mentioned sexual orientation but did not think it mattered, and one thought gay men but not lesbians could be bobos, because of stereotypes of the consumption patterns of lesbians, stemming primarily from the antifashion stance articulated by second-wave-feminist lesbians. 23 "Bobos are necessarily white. They can be gay, although the only gay bobos I know are men. I don't know any lesbian bobos, which is funny, because I always imagine them in couples." (Thomas)
"Their objectives are to start a family, to have children. I'm not a bobo, because gays can't be bobos. They're necessarily straight. They're in couples with one or two children." (Xavier)
"I don't know if you can be gay and a bobo. As for me, when I think of a bobo, I
see someone who is straight, in a couple with children." (Agathe)
"As for gay bobos, I'd say no, because [bobos] are in traditional families, with children." (Julien)
Having children was viewed as another essential ingredient for being a bobo.
Many respondents connected this particular element to the bourgeois part of the term.
Children should not just be had, but should also be raised in a tranquil environment with plenty of cultural experiences. The hope of transferring cultural capital was of the utmost concern, as it would be for any bourgeois family. In her study of the French bourgeoisie, Béatrix Le Wita explains that "the distinguishing feature of the bourgeois would thus be to stress or at least not to leave to chance the need for the heir actively to take possession of the values of the group." it's natural. You can't look like you pay attention to it. So you have to show some distance from that kind of thing, yet everything is studied, because even if you bought a pair of glasses from such-and-such store, you want people to think that you did it without thinking too much about it. You see, the antithesis of the bobo is somebody who gets dressed up in fancy clothes to go to the opera. But a bobo, no, he would think that's cheesy. He'll go to the opera with jeans, because you're certainly not going to act like you need to get dressed up to go to the opera."
"A friend of mine said that bobos didn't seem to care much about what they wear.
I said no, that's totally wrong, because they do. It's studied. It is completely, completely studied from A to Z, from the amount of times you wash your hairyou want to have that little-bit-greasy effect, but not too much, so you're still clean. I mean, everything is very subtle. This is true for the bourgeoisie too, but
[bobos] tend to take it to another level, I think." (Rachel)
In the end, the first criteria listed above (i.e., politics and profession) were less helpful than the other criteria, including family situations and tastes in travel and fashion, in helping me to understand why the term bobo has been more prominent in France than in the United States. With the latter criteria, it became clear that the bourgeois part of the definition of bobo, along with accompanying notions of social distinction and cultural capital, were of primary importance in answering the central question of this essay.
Why the Term was more Successful in France than in the US (and why Bobos cannot be Dentists)
"A bobo cannot be a dentist." (Etienne)
What reasons do these interviews provide for the relative success of the term bobo in France compared to the US? First, it should be noted that the interviewees used the two components of the term bobo--bourgeois and bohemian--frequently, and with ease in their descriptions. These terms come to the English-speaking world from French, of course, and one could imagine that the two ingredients might be more easily understood in the French context, and, hence, that the resulting portmanteau would also be more easily grasped and consequently more likely to catch on in France. Another possible explanation suggested by the part of the interviews about precursors to bobos is that, in If the bobo is simply a sub-species of bourgeois, to the extent that bourgeoisrelies on the notion that social class is passed from one generation to the next and runs counter to narratives of social mobility, bobo seems to have been destined to have more success in a society like France. In the United States, explicit references to class difference tend to be less common or less acceptable than in France, where awareness of class difference is widespread and readily discussed (this may be changing some with the arrival of "occupy" movements, references to the ninety-nine percent, and the success of Thomas
Piketty's surprise best-seller on capital). 28 An indication of the class taboo in the US is the deeply held, essentially American notion of the "self-made man." The French, who generally try to come up with French equivalents for American words that infiltrate the language, have yet to do so with this term, opting instead to use the expression le self made man, thereby preserving its Americanness. In France, belief that the class into which one is born functions as a determining factor for one's future social position is more common than in the US (though, oddly enough, studies seem to indicate that, if anything, there is slightly less social mobility in the US than in France). 29 Clearly, if class difference is a more legitimate, less taboo notion in France than in the US, then a term like bobo, which relies on the explicit class designator "bourgeois," will resonate differently in the two contexts. This is also why a term like "yuppie," whose definition relies almost entirely on economic capital (regardless of how that capital was obtained), In the last few years, two sociological studies of bobos have appeared, whose definitions also indicate that economic capital is not sufficient, much in the same way that it would not be sufficient for being bourgeois. What stood out in the interviews was the extent to which respondents made more or less explicit references to Bourdieusian notions of social distinction and taste, with many actually using the words "distinguish" or "distinction" in their descriptions:
"A bobo is constantly haunted by the issue of how to distinguish himself from others. The enemy of the bobo is your regular Joe (le beauf)." (Etienne)
"They wouldn't take the same trips as everyone else; they need to distinguish themselves. They wouldn't go to Club Med, for example." (Anne)
"Either going to the family's country house or doing something more adventurous. Whichever they choose, it must be complicated for them, since they can't just do things simply. I imagine that they don't go to Dubai, that's no place for bobos. Maybe they simply go to Brittany?" (Thomas)
"For bobos, consumption of goods is always recherché." (François)
"You need to be conventional while at the same time distinguishing yourself, in clothing, but also in cuisine." (Thomas)
"Bobos tend to avoid risk, but at the same time they need to distinguish themselves from others in their consumption of goods." (Anne) "American upper-middle-class members stress socio-economic and moral boundaries more than they do cultural boundaries; this is not the case in France." 35 In a study coauthored by Lamont and Annette Lareau, they account for these differences in the following way:
Important features of American society, such as high social and geographical mobility, strong cultural regionalism, ethnic and racial diversity, political decentralization and relatively weak high culture traditions suggest that culture is not as highly class-differentiated in the US as it is in France. Indeed, American research suggests that class cultures are weakly defined in the US; that ethnic and racial minorities reinterpret mainstream culture into their own original; that high culture is being debased by commercialization; that the highly educated consume mass culture, but also have a wider range of cultural preferences which distinguishes them from other groups. 36 In the end, the relative prominence of the term bobo in France is not surprising, 
